
J“When you visit, you’re going to see us in every corner of the depot,” 
says Jordan.

The pair of brothers, along with their father, Monty Ward, and his 
wife, Iris Ng, own and operate Creative Landscape Depot in St. Jacobs.

Eight years ago, the business started as a landscape maintenance and 
construction company. Within two years, with lots of clients and plenty 
more demand, growth was inevitable. Jordan says the next logical step 
was to house their own inventory, so they bought a wide lot in St. Jacobs 
and began to set up shop. 

Waterloo Region homeowners and contractors began flocking to 
Creative Landscape Depot for all their needs and this became the focus 
of the family business. They soon eliminated their maintenance and 
construction offerings to focus on supplying other businesses with a wide 
range of natural stone, decorative stone, topsoil and mulch. 

“Because we started at the installation level, I think we understand the 
product well,” says Jordan. “It’s been six years since I’ve put my hands on 
a project and I miss it,” he says. “But now I get to connect with so many 
clients and lots of projects at one time.”

Jordan and Ryan Ward are hands-on guys. They know that if you want something 
done right, you have to do it yourself – and they do, happily. 
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Having been on both ends of the business, everyone knows how to 
work with trades people, as well as customers who come in themselves. 
“We like to share in their ideas and insight,” says Jordan. “Many people 
may not have had that resource before.”

He enjoys the chance to work with homeowners who are often 
intimidated by shopping for landscaping products. But now, with everyone 
at Creative Landscape Depot able to offer guidance on projects from idea 
to installation, people don’t have to feel so clueless – whether 
they’re doing it themselves or hiring a contractor.

“What has separated us is that we’re owner-operated,” 
says Jordan. “We’re interested in the day-to-day with 
every client – whether they’re spending one dollar or 
$100,000.” Everyone has a vested interest in making sure 
every customer’s requirements are met or, ideally, exceeded.

According to Jordan, it also helps that he has a creative background 
and the family is full of avid travellers. They often draw inspiration from 
what they’ve seen across the globe and Creative Landscape Depot has 
started to source and import product from around the world.

“But it’s not just about filling the bins,” says Ryan. “It’s about being 
involved with the homeowner.” They engage people with terms they can 
understand and talk through projects as long as people need.

Jordan says their vision was to become a real boutique and to be able 
to offer top quality products. Six years later, they are that boutique, yet 
they know they have to keep working hard to remain the region’s top 
source for unique products.

“A stone yard can be perceived as cold and industrial,” says Jordan, but 
not theirs. They try to create a clean, organized environment so everyone, 
even families with kids, feels comfortable walking around.

They’ve also hired staff who share their vision and are just as 
knowledgeable about all the products as they are. Anyone at Creative 
Landscape Depot can work with either architects or homeowners and is 
sociable, educated, easy going and connected to the industry. You might 
say the staff has been selected as carefully as the products.

“When people come to Creative Landscape Depot, they say everyone is 
intelligent, knows what they’re talking about and has a positive attitude,” 
says Jordan. And that’s exactly how he wants it to be.  OH
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